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A Guide
Unleash the Future of Jewelry

and Diamond Business
Through Digital Transformation

Our comprehensive guide will help you overcome the challenges you face in B2C
or B2B Jewelry business through digital commerce transformation and
revolutionize the future of the business.
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Embracing Digital
Transformation in the Jewelry
and Diamond Industry
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Statistics: 2027

116 Billion

2023
58 Billion

The jewelry and diamond industry is embracing digital
transformation to thrive in the dynamic world of innovation.

The advent of eCommerce platforms has liberated businesses,
allowing them to harness the power of this transformation.

~ Manufacturers now establish their own

™ :“Cw ' branded online stores, breaking away

) / , K . TS from the reliance on only physical retail
i -

spaces.

C ) This shift has empowered the industry

to explore new avenues and cater to
B2B,D2C,and B2C customers.

The worldwide online jewelry market,
worth $58 billion, is expected to
experience significant growth and
could reach $116 billion by 2027.

Embracing digital transformation is essential for jewelry businesses to stay relevant and thrive
in this ever-evolving landscape. The industry can unlock limitless possibilities and cater to
customers'evolving needs by embracing this digital revolution.

Statistics:

The online jewelry market captures
14.2% of US jewelry sales
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Consumer expectations in
the Digital Age

In the digital age, consumer behavior has undergone a significant shift. Convenience and
accessibility have become paramount, driving the success of jewelry businesses in their
eCommerce ventures. Consumers now seek tailored experiences and competitive pricing
offered by direct-to-consumer brands.

Statistics: "Personalization drives online purchases, with 75% favoring

tailored experiences.”

75%

Online marketplaces have played a crucial role in expanding the industry by bringing together
diverse sellers. Technological advancements have enabled innovative ways of discovering and
obtaining exquisite treasures. Benefits include global market reach, hassle-free shopping
experiences, customization options, and cost optimization through digital asset management.

Statistics: 88% of consumers embrace multiple purchase channels

R when making a single purchase.
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Competitive pricing and easy price comparisons have heightened the appeal for shoppers.
Adopting an omnichannel approach has integrated online and offline operations, providing a
seamless and personalized customer journey. Customer reviews and ratings serve as social
proof and build trust. Personalization, customer support, and transparency influence consumer
behavior in the digital age. By meeting these evolving expectations, jewelry businesses can
drive growth and foster customer loyalty.

Consumers now place a high value on transparency and authenticity, leading jewelry brands to
adhere toindustry standards and certifications to ensure quality. Therefore, providing a detailed
product description, high-quality images, and customer feedback to establish trust and
credibility is crucial. By prioritizing transparency, authenticity, and quality, the industry aims to
meet consumers' heightened expectationsin the digital age.

In today's jewelry industry, the importance of after-sales service regarding customer
satisfaction cannot be overstated. By delivering outstanding service, addressing customer
queries, upholding product standards, and offering personalized support, jewelry businesses
can foster loyalty, improve the overall shopping journey, and establish a reputable brand image.
These endeavors are pivotal in achieving long-lasting success, retaining customers, and
promoting positive recommendations within the fiercely competitive jewelry market.

Statistics:

65%

"Dynamic visuals like 3D product
views and AR drive 65% higher
engagement and conversions.”
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Key Challenges in the
Jewelry and Diamond Industry

After conducting extensive research
and working with various jewelry clients
for over 13 years, we have identified
significant challenges.

We aim to turn these challenges into creative solutions by implementing a digital commerce
transformation.

Global Product Presentation Barrier

Jewelry manufacturers, wholesalers, and and brands need more ]
appropriate software and solutions to share their product designs \/\/\/
with global teams and their clients. It will improve collaboration

between internal and external global teams, and , ensuring a

comprehensive design versions and discussion record.

The system allows the sales team to showcase various design iterations to clients, gather their
feedback, and provide personalized customer experiences. By digitizing this process, jewelry
businesses can overcome international barriers, streamline communication, and enhance order
accessibility.

o7



Outdated Search Mechanism

L I A=
The jewelry industry requires assistance
finding products effectively because of the Q -
challenges posed by conventional catalogs. o
The implementation of digital catalogs and sy R

advanced searches may be a better alternative.

Al-powered search tools are transforming how people search for jewelry designs. These tools
allow customers to upload images or descriptions to find similar items within the inventory. It
benefits both B2B and B2C jewelry businesses by organizing product information, providing
personalized search results, and improving customer satisfaction. Features like voice and
image-based search cater to customer's specific needs, helping them find products quickly and
increasing conversions. A seamless search experience makes jewelry shopping more enjoyable
and efficient for customers.

Tedious Task Management

Tedious task managementin the jewelry business canlead to
inefficiencies and delays. For example, manually tracking
jewelry inventory, handling order processing, and managing
production schedules can be time-consuming and prone to
errors.

Implementing a task management system streamlines these
processes, automates workflows, and ensures seamless
coordination among various departments, enhancing overall
productivity and customer satisfaction.

Inadequate Desigh Comment & Versioning system

The absence of a design comment and versioning system hinders effective collaboration and
communication with clients. Implementing such a system would enable users to add comments
to specific locations in the design, allowing for comprehensive feedback tracking and
documentation across design versions.
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This feature streamlines meeting client specifications,
facilitating multiple iterations and faster refinements.
Constructive customer feedback becomes invaluable in
enhancing jewelry offerings and catering to individual
preferences, ultimately improving customer satisfaction and
loyalty. Embracing this digital transformation empowers the
industry to maximize creativity and efficiency in the design
process.

Unavailability of Custom Pricing

Custom pricing in the jewelry industry is complex because
each piece is unique. Factors such as materials, design
intricacy, and craftsmanship require a personalized
approach to pricing. Fluctuating customer preferences and
market demand make determining competitive yet
profitable prices challenging.

Additionally, customization options in the jewelry industry
can significantly impact production costs and necessitate
precise calculations, specifically when material prices are
subject to change. Businesses face the challenge of
managing price variations for different customer segments
and geographic regions, adding further complexity to the
pricing process.

For example, regular changes in gold prices and weekly
fluctuations in diamond prices present a significant
challenge when updating custom product pricing in the
jewelry industry. To prevent potential losses, businesses
can adopt an automated real-time pricing update system
that reqularly tracks and adjusts gold and diamond prices. It
will ensure accurate and up-to-date custom pricing without
manual intervention, allowing jewelers to respond quickly
to market changes.
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Lack of Personalization

The jewelry and diamond industry faces a significant challenge in the lack of personalization,
leading to a less satisfactory customer experience. Customers struggle to find jewelry that
aligns with their unique tastes and preferences without personalized options, hindering a
customer-centric approach.

The lack of customization options for jewelry reduces the emotional connection between
customers with their jewelry, which eventually decreases the likelihood of customer loyalty and
engagement. To address this issue, businesses can provide personalized options such as
engraved rings with special messages, an option of adding birthstones, and custom designs
based on their preferences.

Further, implementing an Al-based personalization engine can efficiently provide personalized
recommendations, offers, designs using behavior analysis, search algorithms, and past
preferences, enhancing the emotional significance of jewelry and ensuring a more enjoyable
shopping experience for customers.

Q, Diamond Ring

We Saw You looking for Diamond Rings
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Here is our New
Ring collection for You

10



Maintaining Brand Consistency

The jewelry industry faces difficulties with co- o o w
marketing due to the absence of digital transformation.
Outdated methods and systems hinder smooth
collaboration between brands and retailers, delaying
the launch of joint campaigns and products. A real-time Jewellery Collection
collaboration system is needed to accurately track and Together
measure the success of co-marketing efforts, limiting

the ability to improve strategies and maximize benefits

for both parties.

<= o%
For example, a digital platform that enables real-time .

collaboration between a brand and aretailer would allow

the brand and retailers to jointly plan and execute

marketing campaigns, ensuring timely product launches : -
and effective tracking of campaign performance for g '
mutual success. Embracing digital transformation is
essential to overcome these challenges and fully utilize
the potential of co-marketing partnerships.

Launching New

C—

Omnichannel Challenges

The absence of an omnichannel approach in jewelry and
diamond eCommerce poses business challenges. Without an
integrated online and offline presence, customers may
experience a disjointed shopping journey, leading to a lack of
consistency and convenience.

The absence of an omnichannel strategy also limits businesses' ability to provide personalized
and seamless experiences across different touchpoints. It can result in missed opportunities to
engage customers, understand their preferences, and build long-lasting relationships,
ultimately impacting customer satisfaction and loyalty.



Poor Customer Support

Without adequate customer support, customers may not
receive accurate and timely information regarding products,
shipping, returns, and other essential details in the jewelry
business, ultimately impacting their purchasing decisions
and overall satisfaction with the brand.

[ ] [ )
) P
T
il Can you replace
the Earing ?

« Hi, Your replacement
is on the way

Inadequate customer support can create difficulty in resolving problems, resulting in more
dissatisfaction and harm to a company's reputation. It is crucial to offer good customer support
to maintain loyalty and prevent customers from switching to competitors. Al chatbots can
resolve theseissues by providing 24/7 live chat support for a pleasant customer experience.

Absence of a Digital Catalog

The absence of adigital cataloginthe jewelry business initiates various challenges. It can hinder
the seamless sharing of product designs with sales representatives and customers, causing
delays and missed opportunities for sales.

Furthermore, the lack of a digital catalog makes it challenging to offer a well-organized and
comprehensive overview of available products, making it difficult for customers to make
informed decisions.

Additionally, without a digital catalog, it becomes challenging to showcase diverse designs and
effective inventory management, potentially leading to customer dissatisfaction and lost sales.
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Inappropriate Request for Quote System

A dedicated Request for Quote (RFQ) system is crucial in the
jewelry industry because it allows a better understanding of
customer customization preferences. Without this system,
thereis arisk of misunderstandings and delaysin purchases.

Quote ID

Product

Quantity

Status

Create At

Action

@0V

#5

Diamond Necklace

20
Pending

28 July 2023

Salespeople also face challenges as they struggle to provide accurate and personalized pricing
without an RFQ system, leading to inconsistencies. On the other hand, implementing an RFQ
system canimprove customer satisfaction, reduce miscommunication, and help meetindividual

customer needs more appropriately.

Ineffective Inventory Management

Effective inventory management is vital in the jewelry
and diamond industry, especially for custom-made
items. Finding specific products becomes time-
consuming without proper tracking, leading to lower
sales and dissatisfied customers. B2B companies may
need support with temporary inventory challenges
when showcasing items to potential buyers.

Manual Order Management

Managing orders manually through the ERP system in
the jewelry industry is tedious, time-consuming, and
proneto errors.

This also increases customer dependency and
dissatisfaction, putting potential customers at risk of
beinglost.

However, an automated order management system
can solve these issues by allowing customers to add
products to their carts and place orders without
manual intervention. This can be done through a user-
friendly online platform.

Stock 3000t
SALE 2273+
REVENUE $46M t
VIEEWS  20.0Mt

& show order summary v

Order #1032
Thank You Amelia !

N
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Your order is confirmed

You'll receive a conf

number shortly.
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text with your order



Lack of Project Lifecycle Management

Prioritizing appropriate project lifecycle management in the
jewelry industry is essential to prevent delays and ensure
customer satisfaction. By integrating ERP systems with
eCommerce platforms, processes can be streamlined,
inventory management can be automated, and real-time
tracking can be enabled.

Using digital tools and platforms also promotes transparent communication, collaboration, and
stakeholder coordination. Digitally managing the project lifecycle enhances decision-making,
minimizes misunderstandings, and improves efficiency in the jewelry industry.

Security and Privacy Considerations

The jewelry industry faces challenges related to product
authentication and customer data privacy. Robust k
authentication systems utilizing purchase information
lookup and digital certificates can combat counterfeits

and build consumer trust. Protecting customer information
requires strong security measures like encryption, secure
databases, and adherence to privacy regulations.

Password

Safeguarding data from unauthorized access and breaches is crucial to maintaining privacy and
ensuring buyers' confidence in the jewelry industry. Further, protecting unique designs from
unauthorized copying and maintaining intellectual property is vital, which can be achieved
through secure digital platforms and encryption.

Improper Request Sample System

A request for sample options is hecessary for jewelry retailers
and distributors to meet the specific need of B2B customers.
Without the ability to request samples, retailers and distributors
may face difficulties in evaluating the quality, design, and
suitability of the jewelry products they intend to sell. This can
lead to uncertainties regarding the product's appeal to
customers and the potential risks associated with inventory
investment. It can further hinder decision-making processes
and limit the ability to make informed decisions.
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Unveiling the Secrets to
Building an Effective
Jewelry eCommerce Solution

Leveraging our extensive 13+ years of expertise,
we have helped jewelry businesses with
innovative digital solutions overcome key
challenges, driving the jewelry industry into a
new era of digital brilliance.

GET 20% OFF
Your first Order

Let us know what kind of finish you prefer

[ ] Silver [ ] Gold
[ ] Rose Gold [ | No Preference

Email Address

e —
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Digital Asset Management

Digital Asset Management (DAM) plays a vital role in the jewelry industry, enabling efficient
inventory management, promoting sustainability, fostering global collaboration, and facilitating
co-marketing efforts. DAM systems effectively minimize waste from physical marketing
materials by organizing digital assets.

e o ¥
Cart
- Digital Assets
el
i N
g + Jewelry type
- 1 +
+ Personalized design
+ Customer data
o 5 + Gemstone request
- - 1 + + Ring designs
+ New designs
+ Couple pendent
+ Customized message data
+ New launch details

Accessible digital catalogs greatly facilitate the international sharing of designs and
significantly enhance collaboration. Utilizing DAM ensures the maintenance of consistent
branding in co-marketing campaigns, thereby considerably improving their effectiveness. By
leveraging DAM technology, jewelry businesses can optimize operations, minimize waste,
foster global collaboration, and enhance marketing strategies, ultimately leading to improved
profitability.

Statistics: “Digital Asset Management Market to Grow
:30% | 30%for Jewelry by 2026.”

-----
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Digital Catalog

Introducing a digital catalog in the jewelry and diamond industry can significantly improve
customer satisfaction, increase sales, and facilitate business growth. It helps to enhance
customer satisfaction by presenting products in a visually appealing manner, allowing
customers to browse and explore a wide range of designs conveniently. Detailed information,
such as gemstone specifications, materials used, and pricing, can be included, empowering
customers to make informed purchasing decisions. As a result, customers can better

understand the products and make informed purchasing choices.

It also streamlines the sharing of product designs with sales representatives and customers,

eliminating the need for physical
catalogs or cumbersome file sharing.

It enables the customers to create a
personalized catalogs, saving their
preferred designs for future reference
and facilitating more accessible
communication with sales teams.

A digital catalog further opens up
opportunities for global expansion,
reaching customers beyond local
boundaries.

This leads to higher sales potential as
it highlights a wide range of products,
encourages customers to purchase
additional items, and captures their
attention with visually appealing
content.

Additionally, digital catalogs
allow businesses to track and
update product availability in
real-time, ensuring effective
inventory management.
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Product Information Management

Product Information Management (PIM) software offers multiple benefits to the jewelry and
diamond industries. Through centralizing and harmonizing marketing, sales, and technical
product information, PIM supports smooth B2B and B2C operations. For instance, jewelry
businesses can effectively handle and refresh product catalogs, pricing, images, descriptions,
and other pertinent data across various sales channels, guaranteeing customers receive

consistent and precise information.

Statistics: 65% “The global PIM market valued $10B in
2019, projected $60B by 2028.”
I?i “ ) .;'.f::
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In today's jewelry market, manufacturers are creating brands and expanding globally.
Therefore, efficient PIM solutions are essential for managing product information across
different sales channels, ensuring consistent and accurate information for customers. By
centralizing and consolidating information, manufacturers can eliminate duplication and easily
integrate with existing IT systems, improving efficiency and productivity. Embracing digital
transformation with PIM enables jewelry businesses to effectively meet their customers'

diverse needs.
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Seamless Brand Collaboration

In the jewelry industry, co-marketing can be done through collaborations between jewelry
brands and retailers. This caninvolve joint promotional campaigns and product launches.

BRAND 1

BRAND 2

For example, arenowned jewelry brand may partner with a high-end department store to create
and promote an exclusive collection through a combined marketing effort. This can be achieved
using a real-time collaboration system, which allows both parties to instantly gain better
exposure and access to each other's customers. This partnership benefits both parties by
increasing brand awareness and driving sales.




Digital Order Management system

In the jewelry industry, an order management system allows B2B and B2C customers to browse
and select products from an online platform. For example, a B2B customer can add a jewelry
product to their cart and proceed to checkout. The order is automatically generated and sent to
the salesperson for review. The salesperson can then approve the order, which is seamlessly
integrated into the business's ERP system for further processing, including inventory
management and fulfillment. This digital order management process ensures accurate and
efficient handling of customer orders, reducing manual efforts and improving overall order
fulfillmentin the jewelry industry.

20



Task Management System

Implementing a task management system in the jewelry business acts as a comprehensive to-
do manager, allowing users to save and organize tasks in a hierarchical structure.

It will enable the jewelry business to create tasks for various activities, such as designing new
jewelry pieces, sourcing materials, conducting quality checks, and managinginventory.

Each task can be assigned to specific team members with designated start and due dates.

Tasks can be organized hierarchically, such as under particular projects or categories like
product development or marketing.

The system provides sorting options based on priority, allowing the team to focus on urgent
tasks.

This system enhances business efficiency and ensures timely task completion, ultimately
boosting jewelry business productivity.

Focus on Fa L 2 TR
urgent tasks o %, ¢ ¥

Enhances
Business Efficiency

Project by Status

Overall

Timely Task
Schedule Completion
Budget
. Ultimately

s Boosting Jewelry

Assignee New jewelry pieces

Due Date Sourcing materials

Priority Conducting quality checks

Progress Managing inventory
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Spiff Commission Management

The Spiff module is a tool used in the B2B jewelry industry that provides a live dashboard for
monitoring commission trends. It allows easy sales data analysis based on teams, regions, or
products. The module also includes retailer and individual performance timelines to track
improvements and progress. This real-time visibility into commission trends and performance
data helps businesses make informed decisions, recognize exceptional sales performance, and
effectively manageincentives.

Total Commissions this Month Commissions Trend

$36.40

JFMAMJJASOND
Catalog Table

Catalog

Search Filters Manage Column
% % B 360/
S s SE U °

Monthly Attainment

Customer Name Month Commission
Elizabeth June 2023 #12.37
Penelope June 2023 #11.30
Valentina June 2023 #13.07

The module streamlines commission and customer data management and provides
personalized recommendations for a better customer experience. Transparent commission
structures promote fairness, and performance tracking allows for rewarding exceptional sales
performance. Overall, the Spiff module optimizes the sales process and motivates salespeople
to performwell.
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Display Management

Digital display management greatly enhances the B2B jewelry industry by effectively improving
brand visibility and facilitating better communication. By prioritizing brands according to their
investments, businesses can ensure maximum exposure. Additionally, utilizing digital modules
enables seamless collaboration between branch managers and brand representatives, allowing
for the efficient conveyance of 3D display concepts.

" ;"i"f?’

Digital solutions can contribute to quick decision-making, cost savings, and improved
communication outcomes. Besides, they can enhance the customer experience, elevate brand
visibility, and create impressive displays in the jewelry business.
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Warranty Claim Management

With the seamless digital solution, customers can experience hassle-free warranty claims for
the jewelry and diamond industries. The online warranty claim forms eliminate the need for
physicalinvoices, allowing customers to upload their claims from anywhere conveniently.

With secure registration and global validity, customers can enjoy peace of mind. This innovative
approach streamlines and simplifies the warranty claim process, reducing paperwork for
customers and the organization. Embrace the digital transformation and provide a superior
experience for jewelry warranty claims.

% Show order summary w

Order #1032 J=
Thank You Amelia ! (s1=

Your order is confirmed

You'll receive a confirmation text with your order C{
number shortly. ©—0—©

&
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Design Comment & Versioning system

A design comment & versioning system holds
significant importance for a jewelry business as it
enables the accurate integration of customer
expectations into jewelry designs, resulting in
enhanced customer satisfaction. It provides a
structured approach to monitoring and preserving
design versions, facilitating collaboration and
effective communication.

The system also serves as a valuable tool for
ongoing improvement, allowing businesses to
identify areas for enhancement and cater to
customer preferences.

Overall, the design comment & versioning system
streamlines the design process, meets customer
expectations and promotes growth and successin
the jewelry industry.

Chatbot Support

Integrating chatbots into jewelry eCommerce can
enhance customer support by handling simple

customer inquiries effectively.

This benefits both executives and customers by
saving time. Using pre-set logic, chatbots can quickly
provide information without human involvement,
improving the overall customer experience and
enabling salespeople to focus on more complex

matters.

Additionally, chatbots can eliminate time constraints
by providing live chat support around the clock,
aligning with the demands of eCommerce platforms,

and ensuring a seamless experience for customers.

Version 1

FEEDBACK

Can you customized the pearl color to blue ?

Positive Feedback

TIMELESS ELEGANCE

18 Kt Bird's Nest
Pearl Earrings Version 2

$ 817.69
TIMELESS ELEGANCE
18 Kt Bird's Nest
Pearl Earrings
$ 842.00
o o =

Hello Aana, How may i help you?

Could you help me choose a gift for my mom?

Of course. what time of jewelry are you looking for?

Necklace

Our gold necklaces are 20% off this weekend.
Here are our most popular model.

How long is this first one?

It comes in 3 versions: 14", 18" and 22"

Awesome. I'll take the 18" one.

Proceed to checkout.

25



Use of Third-Party Platforms

Jewelry businesses frequently require assistance
presenting their products online due to limitations
on specific platforms.

However, they can offer customers customization
options and simplify placing orders by utilizing
platforms such as microsites. Retailers have the
opportunity to personalize the microsite with
company details and provide a smooth browsing
experience through the use of product filtering.

T

A — oy
—all !

e *':" 4_

p

For example, a jewelry manufacturer can provide retailers with a dedicated microsite to
showcase theirinventory and streamline ordering. The jewelry industry can significantly benefit
from improved communication and efficient fulfillment procedures by ensuring that order
copies are sentto the customer and the assigned salesperson.

Optimizing Product Search and Filtering

Optimizing product search and filtering in the jewelry
and diamond industry involves incorporating detailed
attributes like metal type, gemstone characteristics,
and carat weight.

Advanced search functionality with parameters such
as price range, style, and gemstone shape enhances
the browsing and purchasing experience. By
providing comprehensive product information and
intuitive search options, customers can easily
navigate a wide range of possibilities, refine their
search, and make informed decisions in the jewelry
industry.

Statistics:

40% of individuals shop
online for coupons

33% for reviews

Search

Collection
Design
Carat weight

£

TIMELESS ELEGANCE

Price Range

sssssssssssssss

sssssssssssssss

Gemstone shape

$1460.47 $1460.47

Navigate

Wide Range of possibilities

28% for
quick checkout
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Seamless Checkout Process and Payment Options

A seamless checkout process and diverse payment options are crucial in the jewelry and
diamond industry for B2B and B2C segments. Quick and intuitive checkout and guest checkout
options reduce cart abandonment. Multiple payment choices like credit/debit cards, Internet
banking, and mobile wallets enhance convenience.

Secure payment gateways and integration with trusted providers instill trust and ensure
compliance. Transparent pricing, tracking, and confirmation emails build customer confidence.
Prioritizing a seamless checkout process and flexible payment options improves customer
satisfaction, increases conversions, and fosters long-term relationshipsin the jewelry industry.

Cart
- Diamond  $1034.35
s Locket

Qy: -1+ DELETE
Subtotal: $1034.35
VAT: $19.8
Delivery: FREE
Total: $1034.35

e B 5D #royea
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Mobile Optimization and Responsive Design

Mobile optimization and responsive design are vital in the jewelry and diamond industry as more
customers rely on mobile devices for browsing and purchasing. Optimizing product pages for
quick loading, proper image display, and smooth navigation ensures a seamless mobile
experience.

. a
| = .
HOME e
4 z
£
NNNNNNNNNNNNNNNNNNNNNNN "mfr,f"
i Subtotal: $1156.04
g N 3 "fl‘r‘lfulg VAT: $0.22
: . i
Sty T i Delivery: FREE
"B Total: $65.50
BE vy I s I e
CHECKOUT
5 "
Pl e o =
Necklace
Backpack Handbag
$9.77 $18.31 w'-,.:_l 1156.04
wr 0 OO0 0O
- 1 b B gk
;. r'._.' ) :‘- I"H"___u‘_"a'i‘!u”" L
— BUY
Trolley Bag Laoptop Bag SAVE TO WISHLIST
$67.15 $30.52
Thank you for your order.
We hope to see you again soon!

Responsive design adapts website content and layout to different screen sizes, enhancing the
user experience and increasing conversion rates. Prioritizing mobile optimization and
responsive design engages mobile-savvy customers, improves satisfaction, and drives higher
salesinthejewelryindustry.

Statistics: 75% of jewelry merchants prioritize

75% .
mobile commerce and payments.
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Product Customization

The importance of customization in the jewelry and diamond industries lies in its ability to fulfill
customers' unique preferences and desires. Offering tailored options allows customers to
design personalized pieces that reflect their style, sentiment, and occasion. Jewelry
businesses have the opportunity to distinguish themselves from competitors and provide a
more personalized and meaningful shopping experience by offering product customization
options.

Customers can select from various options, including metal type, gemstones, design, and color,
to create jewelry that meets their unique preferences. Customization enhances customer
satisfaction and fosters emotional connections with the brand, increasing brand loyalty.
Additionally, it creates opportunities for upselling and cross-selling, as customers are more
inclined toinvestin personalized products.

SELECT PRODUCT

Custom Jewelry
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Custom Pricing

Custom pricing is essential in the jewelry industry, as it allows businesses to determine each
product's unique value based on its craftsmanship and quality. This approach ensures fairness
and transparency in pricing, establishing trust in the buying process. For example, a jewelry
retailer might offer customized engagement rings where customers can select the diamond,
metal, and design elements.

The pricing of such jewelry pieces would be determined based on the chosen specifications,
providing a personalized and exclusive experience. By involving customers in pricing decisions,
jewelry businesses can strengthen customer relationships, foster loyalty, and create a sense of
individuality. Also, implementing an automated system for updating and calculating material
prices will decrease the need for manual work in determining accurate custom pricing during
regular fluctuations in gold and diamond prices.

Necklace

1156.04

w0 0000 e

BUY

Statistics: a80, Personalized pricing increased profits by
°/ 88% compared to typical pricing.”
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Request For Sample System

Requesting samples in the jewelry industry is crucial in allowing B2B customers to assess
product design, quality, and suitability. This process builds trust and confidence, leading to
increased sales. The convenience of requesting samples through the system enhances
efficiency and saves time.

Customers can quickly request samples by clicking the designated Request for Sample (RFS)
button. These requests are then sent to the salesperson and recorded under RFSs for efficient
tracking. The salesperson reviews the requests and determines whether to approve or reject
them. Customers are promptly notified of the status of their sample requests.

This system allows B2B customers to receive digital samples through a convenient online portal
in the jewelry industry. B2B Customers can choose between physical or digital samples based
on their preferences, and the samples are available for a wide range of products. It helps them
choose their desired product with ease.

Sample Request Form

Sample requests must be submitted by 3 PM the day prior you need them
and require approval.

Fill out the following form to submit your request

Person Requesting Samples

First Name Last Name

Bill Number:

Email: Phone Number:

Reason for request:
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Request for Quotes System

The RFQ system is crucial in the B2B jewelry industry because it allows customers to express
their customization preferences or negotiate product prices directly. It will enable them to easily
compare and evaluate different quotes, giving them more power when purchasing.

They can then turn the selected quote into an order by adding it to their cart based on the price
offered by the salesperson. The RFQ is sent to the sales representative, who can contact the
customer to clarify additional details. The sales representative prepares a quote based on the
customer's requirements and sends it back. Customers can easily monitor and access
responsesin'My RFQs'ontheir dashboard.

Traditional Temple
Figurines Gold Necklace Set

Price

$3173.19

Traditional Temple
Figurines Gold Necklace Set

Gross Weight

103.902 g
ORDER SUMMARY

Sub Total $ 3000.19
Discount -$0

Delivery Charge FREE

TOTAL (Incl of all Taxes.) $ 3000.19
YOU SAVE +$0

@ v @ = o W e

CHECKOUT
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Marketing and
Promotion Strategies

Our extensive experience has led us to discover effective marketing and promotional
techniques that can elevate your Jewelry business to new heights in the digital era.

Advertising ‘

Sale promotion

Event & experiences

PR and publicity

Direct marketing

F

Interactive

Personal selling
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Targeted Advertising and Remarketing

Targeted advertising and remarketing strategies have
the potential to significantly influence the jewelry and
diamond industry by effectively reaching out to specific
audiences, optimizing conversions, and improving the
overall shopping experience. Businesses can connect
with their desired customer segments by tailoring
messages and offers, increasing sales, and gaining
greater brand recognition.

Using customer data for personalized recommendations
enhances customer relationships and fosters repeat
purchases. Monitoring and evaluating the impact of
advertising enables ongoing improvement and a more
efficient allocation of resources in future campaigns,
ultimately leading to marketing successin the industry.

Statistics:

“80% discover new Usar
products through targeted
advertisements.”

See Ad Banner
from other Website

TIMELESS ELEGANCE

18 Kt White Diamond
Classic Earrings

$1460.47

TIMELESS ELEGANCE

18 Kt White Diamond
Classic Earrings

$1460.47

Visit website

Leave Page
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Content Marketingand SEO

It is essential to use content marketing and SEO strategies to improve the online jewelry and
diamond business. It will help increase your online presence by targeting the right audience,
resulting in higher sales growth. Besides, by producing high-quality content, such as product
guides, blog articles, and videos, you can provide more aligned information to the end-user,
which will help to build trust.

Optimizing your website's content and meta tags with relevant keywords can also improve your
website's visibility and drive organic traffic. With content marketing and SEO, you can
successfully engage your target audience, increase brand recognition, and achieve growth in
the competitive jewelry and diamond market.

https://www GO

Statistics:  According to marketers in this

Databox = Content Marketing SEO provide the best ROI.
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Social MediaEngagement and Influencer Partnerships

Social media engagement and influencer partnerships play a crucial role in the success of the
jewelry and diamond industries. These tactics boost brand visibility, establish trust, and
connect with the intended audience effortlesslyeffortlessly connect with the intended
audience. Companies can use social media to showcase their products, interact with followers,
and gather valuable insights.

Statistics: 45% consider influencer recommendations
when making purchasing decisions.

® Instagram 5
Collaborating with an influencers allows
the companies to enhance their brand
reputation and engage customers by A special gift
harnessing the credibility and influence of for your loved one

renowned personalities.

This strategy also enables the creation of
captivating content that highlights the
jewelry's genuine nature and fashionable
design, ultimately appealing to potential

buyers.
QY N
238640 riw gemin
A
Statistics: 46% of social media users are comfortable

purchasing on platforms.

Social media platforms offer valuable communication channels with consumers, foster
relationships, and generate user-generated content. By implementing effective social media
engagement and influencer partnerships, jewelry and diamond businesses can significantly
improve their online presence, attract a broader audience, and achieve exceptional sales
results.
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Email Marketing and Customer Retention

Email marketing is vital to the success of jewelry and diamond businesses in eCommerce.
Companies can strengthen customer relationships, increase brand loyalty, and encourage
repeat purchases through personalized email campaigns. By utilizing targeted communication,
companies can present new products, exclusive offers, and customized promotions that cater
toindividual preferences.

Statistics: . . . . o
Personalized subject lines increase openrates by 57%.
Open Rates

This approach aims to enhance customer satisfaction and loyalty, ultimately increasing their
lifetime value and fostering positive word-of-mouth recommendations. Emphasizing customer
retention through effective email marketing is a prudent and economical tactic for achieving
enduring success in the fiercely competitive jewelry and diamond industry.

= a1

Luxury Jewelry <noreply.LuxuryJewelry.com Wed, July 26, 6:10 PM (22 Hours ago) * « E

tome v

Index
s% Starred

® Snoozed

> Sent dj‘f,ﬁ:,?,g?/ 1

v More
- ONE DAY ONLY!
SHOW SPECIALS

LIMITED ERITION GOLLECTION

Statistics: Email marketing returns $36 for every $1spent.
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Loyalty Programs and Referral Campaigns

Meeting customers' expectations has become more challenging these days. Hence, it is crucial

to implement innovative strategies. Loyalty programs and referral campaigns can be great
strategies to align with buyers' expectations.

Statistics: Salesforce revealed that 72% of marketers
need help meeting customer expectations.

New AOV +23%
Contents 8216
. Refer us to your friends!
Reviews 4382 Share the love and introduce us to your
family, friends and colleagues!
Missions 13923
(© Share as Text Message
@ Share on Facebook
@ Share as Facebook Message
Share as Email
#
Statistics:

67 % of customers enjoy
67% surprise gifts from their loyalty
programs and consider it a
make-or-break factor.

Loyalty programs and referral campaigns are crucial in the jewelry and diamond industries
because they incentivize customer loyalty and drive word-of-mouth marketing.

These strategies enhance customer engagement through personalized rewards and
recommendations, fostering long-termrelationships with jewelry brands. Loyalty programs also
provide valuable customer data for personalized marketing and product improvements,
resulting in higher conversion rates and customer satisfaction.
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Pay-Per-Click Advertising

Pay-per-click (PPC) advertising is valuable for the jewelry and diamond industry as it efficiently
drives targeted traffic and leads. By strategically focusing on specific audiences through
keywords, demographics, and location, businesses can effectively reach potential customers

actively searching for jewelry-related products.

The ability to adjust the budget and ad spending
is quite helpful in managing costs, and keeping
track of conversions and performance indicators
makes it possible to achieve measurable results
and optimization. PPC advertising effectively
generates awareness, increases traffic, and
boosts sales in the highly competitive jewelry
field.

Overall, PPC advertising empowers jewelry and
diamond businesses to efficiently reach their
target audience, maximize their ad spend, and
drive qualified website traffic. It's crucial for
increasing brand visibility, generating leads, and
ultimately driving sales in this competitive
industry.

Statistics:

"PPC delivers 200% ROlI,
or $2 for every $1 spent.”
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TIMELESS ELEGANCE

18 Kt White Diamond
Classic Earrings

$1460.47

TIMELESS ELEGANCE

18 Kt White Diamon d
Classic Earrings

$1460.47 []
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Advantages of Digital
Commerce Transformation




Global Reach and Market Expansion

Ecommerce in Jewelry businesses helps reach customers
beyond geographical boundaries. With an online store,
jewelry businesses can tap into a global market, expanding
their customer base and increasing their sales potential. In
addition, it raises the opportunity to target niche markets
and caterto the diverse preferences of buyers.

Convenience and Accessibility

The eCommerce platform in the jewelry business offers the
advantage of shopping anytime from any location or device.
In addition, it eliminates the need to visit physical stores and
appeals to busy people who live far away or want privacy
while shopping.

Personalization and Customization

Online jewelry stores often provide options for
personalization and customization. For example,
customers can choose from various design
variations, metal types, gemstones, and engraving
options. The use of Al-based personalization

engine will be also helpful for providing unique "\I',Iyepnet:I
desigh choice, recommendations, and offers
based on the unique customers preferences. This
level of personalization allows customers to Option
create unique and precious jewelry tailored to

their preferences, style, and occasions.

30%

Customer Satisfaction Rates

Catalog
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28%

Sales Conversion Rates

Statistics: “Successful personalization programs increase customer
satisfactionrates by 30% and boost sales conversionrates by 28%
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Enhanced Product Discovery and Visual Experience

Jewelry eCommerce platforms provide
advanced search functionalities and
filtering options, making it easier for
customers to discover their desired
products. Besides, the high-quality
product images, 360-degree views,
and detailed product descriptions
provide a visual experience closely
simulating examining jewelry in person,
enabling customers to make positive
purchase decisions.

Attractive Pricing

FILTER BY X

Price

Product Type

Availablit P
Y Jesl jewelry
Metal |
One Roof
Purity
Weight o N ow N e N
Color A Fin, .
f:f 7 E:é' g r{k

Gender g .{}“ . LA
size TIMELESS ELEGANCE TIMELESS ELEGANCE TIMELESS ELEGANCE

- e Comseing o
Price 5220 <0 oo
Price
Price

Reset All Apply Filter

Pricing strategies in the jewelry industry are crucial for B2B businesses. Distributors often
receive discounted prices compared to retailers, and bulk orders may have different pricing
structures. Customized jewelry designs are priced based on the specific materials and level of

craftsmanship.

On the other hand, pre-made jewelry items have fixed components, and their sales prices are
influenced by market demand and competition. For example, a jewelry manufacturer might offer
graduated pricing tiers for different quantities of diamond earrings, while a retailer could
negotiate pricing with a distributor based on their order volume. These strategies ensure
competitiveness and profitability in the dynamic jewelry market.
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Around-the-Clock Availability

Unlike traditional stores with limited opening
hours, eCommerce allows businesses to

operate 24/7.

As a result, customers can browse and
purchase jewelry anytime, providing
convenience and flexibility to fit the busy
lifestyles of today's consumers.

Seamless Transaction Process
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Jewelry eCommerce offers a seamless and secure transaction process.

Customers can easily add products to their shopping cart, select payment options, and

complete purchases securely.

Integration with secure payment gateways ensures that customer's sensitive information is
protected. It helps to improve the buyer's purchasing experience by providing options for faster

payment and order processes.

Home

This Week Collection

NEW

Collections

NEW

TIMELESS ELEGANCE

18 Kt White Classic
Platinum Ring

$240

NEW Monochrome $99
Ring
Necklaces

Qty:-1+

Subtotal: $99
VAT: $19.8
Delivery: FREE
Total: $118.8
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Future Trends
in Jewelry eCommerce

The future of eCommerce in the jewelry and diamond industries holds immense potential.
Advancements in technology, such as virtual try-ons, augmented reality (AR), and high-
definitionimaging, will allow customers to visualize jewelry in detail before making a purchase.

ALL DETAILS
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Statistics: "74% of consumers prefer shopping on augmented
reality (AR) sites."

Integrating Al for advanced jewelry design is also boosting the future. It helps to enhance the
design quality of the jewelry and meet the customers' unique expectations. Besides, by
approaching blockchain technology, transparency and trust can be increased, ensuring the
authenticity and traceability of diamonds and jewelry.

Furthermore, mobile commerce will continue to dominate, with seamless mobile experiences
and secure payment options to ensure buyers' convenience. Overall, the future of eCommerce
in the jewelry and diamond industry will focus on improving customer engagement,
personalization, trust, and convenience. It will transform the end-users shopping experiences
for these precious products.

2020 2021 2022 2023 2024 2025

Statistics: "The global online jewelry market was valued at $26B in
2020 andis projected toreach $40B by 2025.”
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Conclusion

Choosing the right eCommerce platform for a jewelry business can bring numerous
benefits, ranging from higher conversion rates to seamless shopping experiences and
personalized interactions.

With the aid of advanced technologies, the design and shopping experiences for end-users
can be significantly improved. This level of engagement can help bridge the gap between
online and offline shopping experiences, resulting in higher customer retention and sales
growth.

The potential for jewelry eCommerce in the coming years is incredibly optimistic, as
technological innovations are setto transform the industry.

Embracing these advancements will enable the jewelry businesses to unlock new
opportunities, elevate customer experiences, and drive growth in the digital landscape.

Cart

Traditional Temple
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Gross Weight
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About Us

We are ,\/\agnetc')"

IT SOLUTIONS

A team of digital commerce experts working with manufacturers, wholesalers, and
retailers globally, turning ideas into unique customer and content-centric
experiences using a platform-agnostic approach.

Since 2010, we have been architecting digital commerce solutions for our clients,
providing innovative solutions, managing delivery, and accelerating the speed at
which leading B2B, B2C, D2C, and marketplace brands can scale with flexibility their
online offerings.

We empower enterprises with

industry-leading composable 120+ } 13+ J
commerce solutions through a

range of partners that offer PIM, Global Team Years of
DAM, OMS, MDM, DEM, CRM, CX, Experience

omnichannel sales, and marketing
business needs.

$8B+} 250+}
We push ourselves. We push

technology. Revenue Stores

And we push the boundaries of Processed
conventional commerce.

Launched

6 | 13+

Awards Industries
Won Served
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Get in Touch

United States

347 Fifth Ave, Suite 1402-182,
New York, NY 10016
. +1646 205 8151

Canada

o
BHive, 6th Floor, 8 Nelson St W,
Brampton, Ontario, L6X 1B7,

Canada
. +1416 904 4907

India

402, White Square, Hinjawadi -
Wakad Rd, Pune - 411057

L +9181413 01021

www.magnetoitsolutions.com

United Kingdom

86-90 Paul Street,
London EC2A 4NE.
 +44 79 2004 7249

Saudi Arabia

Office #20, Jarir Street Al-
Malaz, Riyadh 11311,
Saudi Arabia

L +966595466071

info@magnetoitsolutions.com



